
When and Where:  

Mondays, 11:00 am Pacific Time  

World Talk Radio  

www.worldtalkradio.com  

 

Wednesdays 1:00 pm Pacific Time  

Voice America Business Network  

www.voiceamerica.com  

 

 

Replayed 12 hours later  

Archived, downloadable, podcastable  

Where the World Comes to Talk  

A new, unique talk show helping people under-

stand and deal with conflicts, fights, and disputes 

at home, at work, and at play.  



Where the World Comes to Talk  

About The Show  

Everyone faces conflict . . . at 
home, at work, in the commu-
nity, in the world.  This show is 
about how to fix those conflicts 
with practical tips and tech-
niques.  
 
Fighting with your spouse, 
your kids, your boss, your 
family, your business partners? Listen to top mediators and 
peacemakers talk about their secrets to making peace.   
 
Do you lose it when you fight? Learn from experts in listening, 
in brain processing, and in problem-solving how to keep your cool 
under fire.  
 
Tired of being a victim? Learn how to empower yourself with 
effective and powerful tools.  
 
Interested in the relationship between higher conscious-
ness, spirituality, and peacemaking?  Connect with world-
renowned teachers and researchers on spiritual growth, human 
evolution, and peacemaking.  
 
Concerned about global conflict?  Listen to the people who are 
working peace on the ground, not the politicians, and be inspired 
by their stories.  
 



Where the World Comes to Talk  

About The Host  

Doug Noll, lawyer turned peace-

maker, is a full time mediator spe-

cializing in intractable and difficult conflicts where relation-

ships are at stake. Doug is recognized as one of the best law-

yers in America for his work as a lawyer -peacemaker. He 

brings three decades of experience as a lawyer 

and peacemaker to Fix Your Conflicts!  

Doug is the author of, Peacemaking: Practicing at 

the Intersection of Law and Human Conflict  and, 

with John Boogaert, Sex, Politics & Religion at the 

Office: The New Competitive Advantage.   

Doug is a second degree black belt in Chinese 

kung fu, a tai chi instructor, an Irish fid-

dler, an airplane and helicopter pilot, a 

whitewater rafter and kayaker and a 

steelhead fly fisherman.   

www.lawyertopeacemaker.com  

www.nollassociates.com  

http://lawyertopeacemaker.zaadz.com  



Where the World Comes to Talk  

Internet Radio ðEffective, Targeted Marketing 

to Your Specific Audience  

¶ Highly Targeted Audience  

Fix Your Conflicts! is targeted specifically towards an audi-
ence that shares a passion for learning, peacemaking, conflict 

resolution, global peace, and conscious living. Ads on Fix Your 
Conflicts! reach listeners who are especially interested in your 

product or service.  
 

¶ Direct Links to Your Products/ Services  
Advertising campaigns with a limited budget needs to reach an 

audience that is most likely to hear, see and respond to the ad. 
A direct and immediate response can be obtained when listen-

ers can instantly click on a banner ad and look for more infor-
mation about the product or service that was just presented.  

 
¶ Audio Archives  

Through World Talk Radio's archiving feature, ads can be heard 

and seen over and over again. For every listener to the live 
show, another nine to ten listeners access the archive 

files.   Commercials stay in the archives for 30 days or longer.  
 

¶ "Pod Cast" by Stream/Download  

"Pod casting" is the ability for listeners to instantly stream or 

download WTR shows to portable devices. This way the audio 

ad is listened to over and over again.  

¶ Highly Interactive with the Audience  

Internet radio is interactive, with the listeners referring to Web 
sites while listening.  In -studio emails augment traditional call 

ins.   



Where the World Comes to Talk  

Huge Growth in Audiences!  

According to the Arbitron Inc./Edison Media Research 2006 study*, developments in technology 
have dramatically increased options for audio programming.   Internet streaming is at the forefront 
of this emerging field, and online radio is poised to grab a significant portion of desired audiences.  

More than one in five have lis-

tened to Internet Radio.  

The weekly Internet Radio audi-

ence has increased 50% over the 
past year . 



Where the World Comes to Talk  

Listeners are affluent, loyal, regular listeners 

that click on advertiserôs banners while listen-

ing to the show.  

¶ Internet radio attracts an 

upper - income audience, with 
weekly Internet radio listen-

ers 36% more likely to live in 
a household with annual in-

come of $100K+ than the 
general US population 18+.  

 
¶ More than eight in ten 

Americans are online from 
any location.  

 
¶ At -work streaming has in-

creased an average of 43% each year over the last five years.  
 

¶ 41% of online radio listeners have visited a website due to an ad.  

 
¶ Radio web site visitors are highly loyal, with two - thirds of station 

web site visitors visiting weekly, and nearly a quarter visiting daily.  


